


2O 8—9 June 2010, Ann Arbor, Michigan, USA
@v’ B 30 November—1 December 2010, Berlin, Germany

Experts from the following
companies and universities are

Europe: o . _ o ~members of our advisory boards:
In 2002, CTI held its first International Automotive Transmission Symposium. Since then,

this event has become a well-known congress for the international transmissiofaorhdtive Fuel Cell Cooperation Corp. (AFCC)
train industry. Every year in December, CTI organises the transmission Wo[Id’weeting
point, providing a full overview of the most important new developments in aﬁomotive
engineering. Last year, 650 industry representatives from all areas of autom@vaV
development, from specialists to strategists, travelled to the German capital 8“/ of Berlin,
. e Chrysler
to get their market and technology update.

The CTI Symposia

e Daimler
North America: « EKR
The CTI Symposium North America was established in 2006, as a sister evenFto
symposium in Berlin. This industry event focuses on exchanges of experiendedietween
American, European and also Asian engineers. This is the only specialiseq t?/err(ljl in this
region, taking place in the Detroit area — the heart of the US automotive industry.
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The Transmission Expo « GM Powertrain

The Transmission Expo is inseparably linked to the symposium. More thane 7Agxhibitors
from all over the world in Europe and 15 in North America make these eventﬁ_}g R .

. - . obal Insight
largest dedicated exhibition for complete systems and development services for the
transmission and drive train community. e Jatco

. - . oo LuK
Both symposia are bringing together industry leaders and expert specialists from all areas
of transmission development. From insights into market perspectives to latestitgology
deve’lopme.nts and.serles appllcatllo.ns, the symposia are giving a perfect °‘-’e|5‘f!ﬁ¥¥r%‘?fh.{;. E Porsche
what’s moving the industry. In addition to dealing with the concepts and components o
conventional drive trains and transmissions, it will also examine electrified drivETihaivisters European Technical Centre
e.g. batteries, electric mgtors and power elgctronlcs. This Wlll.en.able companies ;]r%ré}]e Universitat Braunschweig
different sectors to benefit from the symposia and the Transmission Expo.
e Technische Universitat Chemnitz
e "
What's in it for you * Technische Universitat Darmstadt
« You present your company and products to decision makers from Europe, Aslzeahoisebé)Shiversitat Munchen
« You show.your expertise and stro.ng commitment in your subject area. We U%Y\?e}(s%art Karlsruhe
target audience gathered for you in one place for two days!
« You will strengthen your business relationships with your current and future/eliemtsransmissions
Invite your clients to visit the Transmission Expo by providing them a visito%ﬁ(ss!
. . L . e swagen
« Invite your business partners to join your exclusive VIP table at the evening event!
« Become a partner of CTI and receive special status as a sponsor and letydiir logo
be an eye catcher!

« See and hear what the competition is up to! (Status date: April 2010)

Your next steps Your contact person:

Be part of the Transmission Expo Viola Voss

and let me tailor your own personalised spoRBorieg+49 (0)2 11. 96 86—37 28

or exhibition package! Email: viola.voss@ car-training-institute.com

8-9 June 2010, Ann Arbor, Michigan, USA

B 30 November—1 December 2010, Berlin, Germany

Who will you meet?

Participant structure by sector*

A Automotive Suppliers 32%
B OEM 16%
C Transmission Manufacturers

D Metal Processing 9%
E Electrics/Electronics 8%

F Mineral Oil & Chemical Industry
G Mechanical Engineering 4%
H Others 10%

Participant structure by function*

A R&D/Transmission Dev./Powertrain

B Marketing/Sales 24%
C Engineering/Design 23%
D General Management 14%
E Business Development 5%
F Others 4%

Participant structure by country*

A Europe 57%
B North America 41%
C Asia 1%
D Others 1%

*mean value of both events

How will the events be merchandised?

16%

5%

30%

Who should exhibit?

Manufacturers and suppliers of:

« Transmissions & Engines

« Alternative Drive Trains (Hybrid, Electric)

« Transmission and Drive Train Components

« Lubricants & Mechanical Engineering Industry
« Electronics (SW/HW)

« Development Services

Why is sponsoring or
exhibiting a lucrative
investment?

« You are part of an established, flagship event with 10

years of experience and success

8-9 June 2010, Ann Arbor, Michigan, USA P
B 30 November—1 December 2010, Berlin, Germany @v
Exhibition

In our exhibition package you have the following included:

CTI Berkn
~60% sold

Prior to the conference:

« Your logo and company profile in the conference brochure (Deadline for Berlin: July 2010)
« Your logo and company profile on the homepage of the event with a direct link to your website
« An updated delegate list prior to and after the conference

At the conference:

« Exhibition space in the Transmission Expo incl. power supply, table and two chairs
« Free admission to the conference for one person (incl. conference documentations)
« One person as booth personnel

« Your logo and company profile in the sponsor and exhibitor catalogue

« Display of your company brochure near to our Check-in desk

~80% sold

« No other event can provide so many potential clients

in one place

« You position your company as a market leader —

exhibiting or sponsoring offers you brand recogni@p(unsoring

front of your target audience

« You can choose your level of presence with our Emphasise your role in the market in a high quality way and present it to a selected target group and your competitors by meai

flexible packages

You meet the decKion
makers (Europe)\

650+ attendees fro
all over the world,

90+ visionary speakeys and

70+ exhibitors

of a significant logo presence on our exclusive marketing campaign. Furthermore, involvement in the social programme helps 1
associate your logo with an emotional experience and thus to strengthen your position in the market as well as your image.

For example:

« Logo on banner in the plenum

« Logo on banner within the exhibition

« Logo on conferengs —sold —

« Logo on lanyards holding all n badges — sold —

« Give aways with company logo placed on desk or given out at the Check-in

« Pens and notepads with your logo placed on desk (for one conference day) — only 1 December 2010 available —

« Bottle of water for each conference attendee staying in the hotel room (Hotel Maritim) with your personalised greeting
« Evening event — sponsoring of the whole event, a cocktail reception or a reservation of a table for your special guests
« Coffee breaks — sponsoring of a coffee break with your logo on napkins, cake or the buffet

« Lunch breaks — sponsoring of the whole lunch by presenting your logo on the buffet

Conference Webcast Partner

Personalised postal mail shots together with the event brochure in Germany and the most important automotive markets, mailingsAitvaweahdastafilers you the opportunity to generate further leads and is an entry into an interactive dialogue with your target grot
numerous cross-selling activities at CTI events and on the internet. Benefit from the diversity of the marketing campaign we are rundihgh®cthderence you present your company as an innovative solution provider. This provides you with a great opportunity to
CTI Transmission Symposium — now and in the future! As an exhibitor or sponsor, you will be part of this promotional campaign angedxpltuittasvih potential customers. We offer you a complete package made up of various modules:

effective way of presenting your company only to your exact target group!

Concept — B2B-Marketing — Media-Performance — Webcast-Production — Reporting — Leads



